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Drawing on interviews across the country with young
professionals, college students, and even some preteens, the
author of Just the Facts discovers that more young people are



turning their backs on political news and explores the roots of the
problem. Before news organizations began putting their content
online, people got the news in print or on TV and almost always
outside of the workplace. But nowadays, most of us keep an eye
on the headlines from our desks at work, and we have become
accustomed to instant access to a growing supply of constantly
updated stories on the Web. This change in the amount of news
available as well as how we consume it has been coupled with an
unexpected development in editorial labor: rival news
organizations can now keep tabs on the competition and imitate
them, resulting in a decrease in the diversity of the news. Peeking
inside the newsrooms where journalists create stories and the
work settings where the public reads them, Pablo J. Boczkowski
reveals why journalists contribute to the growing similarity of
news—even though they dislike it—and why consumers
acquiesce to a media system they find increasingly dissatisfying.
Comparing and contrasting two newspapers in Buenos Aires with
similar developments in the United States, News at Work offers
an enlightening perspective on living in a world with more
information but less news. In 1872 in the treaty port of
Shanghai, British merchant Ernest Major founded one of the
longest-lived and most successful of modern Chinese-language
newspapers, the Shenbao. His publication quickly became a
leading newspaper in China and won praise as a "department
store of news," a "forum for intellectual discussion and moral
challenge," and an "independent mouthpiece of the public voice."
Located in the International Settlement of Shanghai, it was free



of government regulation. Paradoxically, in a country where the
government monopolized the public sphere, it became one of the
world's most independent newspapers. As a private venture, the
Shenbao was free of the ideologies that constrained missionary
papers published in China during the nineteenth century. But it
also lacked the subsidies that allowed these papers to survive
without a large readership. As a purely commercial venture, the
foreign-managed Shenbao depended on the acceptance of
educated Chinese, who would write for it, read it, and buy it.
This book sets out to analyze how the managers of the Shenbao
made their alien product acceptable to Chinese readers and how
foreign-style newspapers became alternative modes of
communication acknowledged as a powerful part of the Chinese
public sphere within a few years. In short, it describes how the
foreign Shenbao became a "newspaper for China." This
instructive and entertaining social history of American
newspapers shows that the very idea of impartial, objective
“news” was the social product of the democratization of political,
economic, and social life in the nineteenth century. Professor
Schudson analyzes the shifts in reportorial style over the years
and explains why the belief among journalists and readers alike
that newspapers must be objective still lives on. In Losing the
News, Pulitzer Prize-winning journalist Alex S. Jones offers a
probing look at the epochal changes sweeping the media, changes
which are eroding the core news that has been the essential food
supply of our democracy. At a time of dazzling technological
innovation, Jones says that what stands to be lost is the fact-



based reporting that serves as a watchdog over government,
holds the powerful accountable, and gives citizens what they
need. In a tumultuous new media era, with cutthroat competition
and panic over profits, the commitment of the traditional news
media to serious news is fading. Indeed, as digital technology
shatters the old economic model, the news media is making a
painful passage that is taking a toll on journalistic values and
standards. Journalistic objectivity and ethics are under assault,
as is the bastion of the First Amendment. Jones characterizes
himself not as a pessimist about news, but a realist. The
breathtaking possibilities that the web offers are undeniable, but
at what cost? Pundits and talk show hosts have persuaded
Americans that the crisis in news is bias and partisanship. Not so,
says Jones. The real crisis is the erosion of the iron core of news,
something that hurts Republicans and Democrats alike. Losing
the News depicts an unsettling situation in which the American
birthright of fact-based, reported news is in danger. But it is also
a call to arms to fight to keep the core of news intact. Praise for
the hardcover: "Thoughtful." --New York Times Book Review
"An impassioned call to action to preserve the best of traditional
newspaper journalism." --The San Francisco Chronicle "Must
reading for all Americans who care about our country's present
and future. Analysis, commentary, scholarship and excellent
writing, with a strong, easy-to-follow narrative about why you
should care, makes this a candidate for one of the best books of
the year." --Dan Rather First Published in 1987. Routledge is an
imprint of Taylor & Francis, an informa company. "Looks at



the editorial philosophy of the African American press.... A
useful purchase"—Choice "Detailed…covers an important aspect
of black history"—Booklist This work examines both
predominately black newspapers in general and four in
particular—the Chicago Defender, the Pittsburgh Courier, the
Black Dispatch (Oklahoma City), and the Jackson (Mississippi)
Advocate—and their coverage of national events. The
beginnings of the black press are detailed, focusing on how they
reported the anti-slavery movement, the Civil War and the
Reconstruction era. Their coverage of the migration of blacks to
the industrial north in the early twentieth century and World
War I are next examined, followed by the black press response to
World War II and the civil rights movement. The survival
techniques used by the editors, how some editors reacted when
faced with threats of physical harm, and how the individual
editorial policies affected the different newspapers are fully
explored. Offers insights on the state of online news, exploring
the issues surrounding this convergence of print and electronic
platforms, and the public's response to it. The heart of the book
is formed by empirical studies - mostly social surveys - coming
out of the media effects and uses traditions. Freedom of the
press is a primary American value. Good journalism builds
communities, arms citizens with important information, and
serves as a public watchdog for civic, national, and global
issues. But what happens when the news turns its back on its
public role? Leonard Downie Jr., executive editor of The
Washington Post, and Robert G. Kaiser, associate editor and



senior correspondent, report on a growing crisis in American
journalism. From the corporatization that leads media moguls to
slash content for profit, to newsrooms that ignore global crises to
report on personal entertainment, these veteran journalists
chronicle an erosion of independent, relevant journalism. In the
process, they make clear why incorruptible reporting is crucial to
American society. Rooted in interviews and first-hand accounts,
the authors take us inside the politically charged world of one of
America’s powerful institutions, the media. Making News at The
New York Times is the first in-depth portrait of the nation’s, if
not the world's, premier newspaper in the digital age. It presents
a lively chronicle of months spent in the newsroom observing
daily conversations, meetings, and journalists at work. We see
Page One meetings, articles developed for online and print from
start to finish, the creation of ambitious multimedia projects, and
the ethical dilemmas posed by social media in the newsroom.
Here, the reality of creating news in a 24/7 instant information
environment clashes with the storied history of print journalism,
and the tensions present a dramatic portrait of news in the online
world. This news ethnography brings to bear the overarching
value clashes at play in a digital news world. The book argues
that emergent news values are reordering the fundamental
processes of news production. Immediacy, interactivity, and
participation now play a role unlike any time before, creating
clashes between old and new. These values emerge from the
social practices, pressures, and norms at play inside the
newsroom as journalists attempt to negotiate the new demands of



their work. Immediacy forces journalists to work in a constant
deadline environment, an ASAP world, but one where the
vaunted traditions of yesterday's news still appear in the next
day's print paper. Interactivity, inspired by the new user-
computer directed capacities online and the immersive Web
environment, brings new kinds of specialists into the newsroom,
but exacts new demands upon the already taxed workflow of
traditional journalists. And at time where social media presents
the opportunity for new kinds of engagement between the
audience and media, business executives hope for branding
opportunities while journalists fail to truly interact with their
readers. This text aims to provide students with the background,
vocabulary and skills necessary to read and understand
newspapers. The authentic newspaper articles reflect a variety of
issues and encourage the use of newspapers in concurrence with
discussion activities and suggestions for further work. In 1872 in
the treaty port of Shanghai, British merchant Ernest Major
founded one of the longest-lived and most successful of modern
Chinese-language newspapers, the Shenbao. This book sets out to
analyze how the managers of the Shenbao made their alien
product acceptable to Chinese readers and how foreign-style
newspapers became alternative modes of communication
acknowledged as a powerful part of the Chinese public sphere
within a few years. The Commercialization of News in the
Nineteenth Century traces the major transformation of
newspapers from a politically based press to a commercially
based press in the nineteenth century. Gerald J. Baldasty argues



that broad changes in American society, the national economy,
and the newspaper industry brought about this dramatic shift.
Increasingly in the nineteenth century, news became a commodity
valued more for its profitablility than for its role in informing or
persuading the public on political issues. Newspapers started out
as highly partisan adjuncts of political parties. As advertisers
replaced political parties as the chief financial support of the
press, they influenced newspapers in directing their content
toward consumers, especially women. The results were recipes,
fiction, contests, and features on everything from sports to
fashion alongside more standard news about politics. Baldasty
makes use of nineteenth-century materials—newspapers from
throughout the era, manuscript letters from journalists and
politicians, journalism and advertising trade publications,
government reports—to document the changing role of the press
during the period. He identifies three important phases: the
partisan newspapers of the Jacksonian era (1825-1835), the
transition of the press in the middle of the century, and the
influence of commercialization of the news in the last two
decades of the century. Dynamics of News Reporting and
Writing: Foundational Skills for a Digital Age shows students
how to approach their stories and think on their feet in the
evolving media landscape. Recognizing that well-crafted stories
are founded on sharp prose, author Vincent F. Filak covers
more foundational elements of a newswriting textbook, like lead
writing, structure, and storytelling, while also teaching students
how to think critically and determine what matters most to their



readers. The Second Edition includes even more writing and
grammar exercises, discussions of social media and digital media
advancements, and additional career-related examples to help
students succeed upon entering the field. This book takes a fresh
look at the role of the newspaper in United States civic culture.
Unlike other histories which focus only on the content of
newspapers, this book digs deeper into ways of writing, systems
of organizing content, and genres of presentation, including
typography and pictures. The authors examine how these
elements have combined to give newspapers a distinctive look at
every historical moment, from the colonial to the digital eras.
They reveal how the changing "form of news" reflects such
major social forces as the rise of mass politics, the industrial
revolution, the growth of the market economy, the course of
modernism, and the emergence of the Internet. Whether serving
as town meeting, court of opinion, marketplace, social map, or
catalog of diversions, news forms are also shown to embody
cultural authority, allowing readers to see and relate to the world
from a particular perspective. Including over 70 illustrations, the
book explores such compelling themes as the role of news in a
democratic society, the relationship between news and visual
culture, and the ways newspapers have shaped the meaning of
citizenship. Winner of the International Communication
Association Outstanding Book Award A study of the
development of nonprint publishing by American daily
newspapers: how new media emerge by combining existing
media structures and practices with new technical capabilities.



On May 11, 2003, The New York Times devoted four pages of
its Sunday paper to the deceptions of Jayson Blair, a mediocre
former Times reporter who had made up stories, faked datelines,
and plagiarized on a massive scale. The fallout from the Blair
scandal rocked the Times to its core and revealed fault lines in a
fractious newsroom that was already close to open revolt.
Staffers were furious–about the perception that management
had given Blair more leeway because he was black, about the
special treatment of favored correspondents, and most of all
about the shoddy reporting that was infecting the most revered
newspaper in the world. Within a month, Howell Raines, the
imperious executive editor who had taken office less than a week
before the terrorist attacks of September 11, 2001–and helped
lead the paper to a record six Pulitzer Prizes for its coverage of
the attacks–had been forced out of his job. Having gained
unprecedented access to the reporters who conducted the Times’s
internal investigation, top newsroom executives, and dozens of
Times editors, former Newsweek senior writer Seth Mnookin lets
us read all about it–the story behind the biggest journalistic scam
of our era and the profound implications of the scandal for the
rapidly changing world of American journalism. It’s a true tale
that reads like Greek drama, with the most revered of American
institutions attempting to overcome the crippling effects of a
leader’s blinding narcissism and a low-level reporter’s
sociopathic deceptions. Hard News will shape how we
understand and judge the media for years to come. In News for
All, Leonard provides a fascinating account of the love-hate



relationship we have always had with the news, from the early
nineteenth century to the present. America's insatiable appetite
for news played a critical role in the growth of democracy, but
never before have the readers, rather than the periodicals, been
examined in detail. News for All bridges this critical gap,
bringing to life the nation's cantankerous love affair with the
press. The digital revolution has forever changed American
journalism, and not for the better. Robert Kaiser, former
managing editor of The Washington Post, writes in his new
Brookings Essay that the changing media landscape is not only a
threat to traditional news, but to the future of democracy. A
news industry without a viable business model, distracted by the
need to attract eyeballs and discover new revenue streams, could
lose the ability to provide the balanced, comprehensive, and
investigative journalism that is the lifeblood of a healthy
democracy. THE BROOKINGS ESSAY: In the spirit of its
commitment to high-quality, independent research, the Brookings
Institution has commissioned works on major topics of public
policy by distinguished authors, including Brookings scholars.
The Brookings Essay is a multi-platform product aimed to
engage readers in open dialogue and debate. The views
expressed, however, are solely those of the author. Available in
ebook only. In this account of the growth of newspapers in
modern, industrial society, Helen Hughes traces the development
of a mass audience through analysis of the origins of the human
interest story in the popular ballads of an earlier day. She shows
how such commonly found interests as a taste for news of the



town, ordinary gossip, and moving or gripping tales with a
legendary or mythic quality have reflected the tastes of ordinary
folk from the days of illiterate audiences to the present. She
explains how these interests ultimately were combined with
practical economic and political information to create the
substance and demand for a popular press. In describing the rise
and fall of newspaper empires, each with their special
readership attractions, Dr. Hughes shows how technological
innovation and idiosyncratic creativity were used by owners to
capture and hold a reading audience. Once this audience
developed, it could be fed a variety of messages--beamed at
reinforcing and maintaining both general and specific
publics--as well as a view of the world consonant with that of
the publisher and major advertisers. Hughes offers a persuasive
argument for the continuing viability of this method for
combined social control, instruction, and amusement captured by
the association of news and the human interest story. Presents a
collection of primary source newspaper articles and
correspondence reporting the events of the Revolution, containing
both American and British eyewitness accounts and commentary
and analysis from thirty-seven historians. The business of
journalism has an extensive, storied, and often romanticized
history. Newspaper reporting has long shaped the way that we
see the world, played key roles in exposing scandals, and has
even been alleged to influence international policy. The past
several years have seen the newspaper industry in a state of
crisis, with Twitter and Facebook ushering in the rise of citizen



journalism and a deprofessionalization of the industry,
plummeting readership and revenue, and municipal and regional
papers shuttering or being absorbed into corporate behemoths.
Now billionaires, most with no journalism experience but lots of
power and strong views, are stepping in to purchase newspapers,
both large and small. This addition to the What Everyone Needs
to Know® series looks at the past, present and future of
journalism, considering how the development of the industry has
shaped the present and how we can expect the future to roll out.
It addresses a wide range of questions, from whether objectivity
was only a conceit of late twentieth century reporting, largely
behind us now; how digital technology has disrupted journalism;
whether newspapers are already dead to the role of non-profit
journalism; the meaning of "transparency" in reporting; the way
that private interests and governments have created their own
advocacy journalism; whether social media is changing
journalism; the new social rules of old media outlets; how
franchised media is addressing the problem of disappearing
local papers; and the rise of citizen journalism and hacker
journalism. It will even look at the ways in which new
technologies potentially threaten to replace journalists. This multi-
authored scholarly volume explores the divide between men and
women in their consumption of news media, looking at how the
sexes read and use news, historically and currently, how they use
technology to access their news, and how today’s news pertains
to and is used by women. The volume also addresses diversity
issues among women’s use of news, considering racial, ethnic,



international and feminist perspectives. The volume is intended
to help readers understand adult news use behavior--a critical
and timely issue considering the state of newspapers and
television news in today’s multi-media news environment. "The
Leighton News was first established by Fred W. McCormack in
1890 as a small 5x8 sheet. It soon expanded to a traditional size
but later suspended publication because the profit margin was
too slim. No issues from that time were available for review.
After a while, McCormack kept a promise to the people of
Leighton and renewed publication of the News in 1894. Each
issue was examined column by column with a view for capturing
items of a genealogical interest such as reports of births,
marriages, deaths, and obituaries. In addition, other clippings
were transcribed having to do with the history of Colbert and
Lawrence County, as well as the rest of the surrounding
Tennessee Valley area."--Publisher's description Newspaper
publishers played a crucial role in transforming Texas into a
modern state. By promoting expanded industrialization and
urbanization, as well as a more modern image of Texas as a
southwestern, rather than southern, state, news barons in the
early decades of the twentieth century laid the groundwork for
the enormous economic growth and social changes that followed
World War II. Yet their contribution to the modernization of
Texas is largely unrecognized. This book investigates how
newspaper owners such as A. H. Belo and George B. Dealey of
the Dallas Morning News, Edwin Kiest of the Dallas Times
Herald, William P. Hobby and Oveta Culp Hobby of the



Houston Post, Jesse H. Jones and Marcellus Foster of the
Houston Chronicle, and Amon G. Carter Sr. of the Fort Worth
Star-Telegram paved the way for the modern state of Texas.
Patrick Cox explores how these news barons identified the needs
of the state and set out to attract the private investors and public
funding that would boost the state's civic and military
infrastructure, oil and gas industries, real estate market, and
agricultural production. He shows how newspaper owners used
events such as the Texas Centennial to promote tourism and
create a uniquely Texan identity for the state. To balance the
record, Cox also demonstrates that the news barons downplayed
the interests of significant groups of Texans, including
minorities, the poor and underemployed, union members, and a
majority of women. The captivating story of former Wall Street
Journal publisher Warren Phillips’s rise to the top
Newspaperman is at once a fascinating narrative of one man's
journey through the newspaper business and an expert analysis
of how the news is made. Phillips shows what it's like to be a
reporter as history unfolds around him and reveals how editors
and publishers debate and decide how the news will be covered.
Starting at the WSJ when it had a circulation of only 100,000,
Phillips rose through the ranks, witnessing its rapid expansion to
a circulation over two million—the country's highest.
Newspaperman illustrates the life of a foreign correspondent,
taking readers from Berlin to Belgrade, Athens to Ankara,
London to Madrid. It also provides a look into the inner councils
of the Pulitzer Prize Board as legendary editors, such as Ben



Bradlee of The Washington Post and Clayton Kirkpatrick of The
Chicago Tribune, debate journalistic ethics. Warren H. Phillips
began his journalism career as a copy boy at The New York
Herald Tribune. He then served The Wall Street Journal as
proofreader, copydesk hand, rewriteman, foreign correspondent,
foreign editor, and Chicago editor before becoming managing
editor at age thirty. He served in that post and as executive editor
for thirteen years, and then was the WSJ's publisher and chief
executive of its parent company, Dow Jones & Company, for
another fifteen years. NEW STUDENT GETS OLD TEACHER
The bad news is that Cara Landry is the new kid at Denton
Elementary School. The worse news is that her teacher, Mr.
Larson, would rather read the paper and drink coffee than
teach his students anything. So Cara decides to give Mr. Larson
something else to read—her own newspaper, The Landry News.
Before she knows it, the whole fifth-grade class is in on the
project. But then the principal finds a copy of The Landry News,
with unexpected results. Tomorrow’s headline: Will Cara’s
newspaper cost Mr. Larson his job? A study of how mainstream
journalism transformed from 1960 to 1980. In the 1960s and
1970s, the American press embraced a new way of reporting
and selling the news. The causes were many: the proliferation of
television, pressure to rectify the news media’s dismal treatment
of minorities and women, accusations of bias from left and
right, and the migration of affluent subscribers to suburbs. As
Matthew Pressman’s timely history reveals, during these
tumultuous decades the core values that held the profession



together broke apart, and the distinctive characteristics of
contemporary American journalism emerged. Simply reporting
the facts was no longer enough. In a country facing
assassinations, a failing war in Vietnam, and presidential
impeachment, reporters recognized a pressing need to interpret
and analyze events for their readers. Objectivity and
impartiality, the cornerstones of journalistic principle, were not
jettisoned, but they were reimagined. Journalists’ adoption of an
adversarial relationship with government and big business, along
with sympathy for the dispossessed, gave their reporting a
distinctly liberal drift. Yet at the same time, “soft
news”—lifestyle, arts, entertainment—moved to the forefront of
editors’ concerns, as profits took precedence over politics. Today,
the American press stands once again at a precipice. Accusations
of political bias are more rampant than ever, and there are
increasing calls from activists, customers, advertisers, and
reporters themselves to rethink the values that drive the industry.
As On Press suggests, today’s controversies—the latest iteration
of debates that began a half-century ago—will likely take the
press in unforeseen directions and challenge its survival. Praise
for On Press “The ultimate story behind all the stories. In tracing
the evolution of news over the past half century, Matthew
Pressman has produced an account that’s deeply historical and
not a little troubling. In an age when the press is alternately
villain or hero, Pressman serves as a kind of medicine man of
journalism, telling us how we got from there to here and warning
us what must change.” —Graydon Carter, former editor of



Vanity Fair “Pressman helps us understand how we came to our
current, troubled media moment with his deeply researched,
engagingly written history of America’s press in the 1960s and
’70s. This is an important and original contribution—and a
needed one.” —Margaret Sullivan, media columnist for the
Washington Post The Best of News Design 36th Edition is the
latest edition of Rockport's highly respected series. It features the
best-of-the-best in news design of arious kinds. The Best of
News Design 31st Edition, the latest edition in Rockportâ€™s
highly respected series, presents the winning entries from the
Society for News Designâ€™s 2010 competition. Featuring
work selected by a panel of judges from more than 14,000
international publication entries, this inspirational volume sets the
bar for excellence in journalistic design. Bold, full-color layouts
feature the best-of-the-best in news, features, portfolios, visuals,
and more, and each entry is accompanied by insightful
commentary on the elements that made the piece a standout
winner. Every industry professional aspires to one day see his or
her work in this book. Chris is a 50-something seasoned
journalist who enjoys a good drink. After years away from the
field, he returns to his first love, the copy desk, at a small
newspaper in Maine. Shawn, a talented writer fresh out of
journalism school, winds up at the same paper. He wants to hang
around long enough to make a name for himself, get some clips
and move on to a big-city paper. When a surgical deaths story at
the local hospital is killed by newspaper executives, Chris and
Shawn become suspicious and discover a scheme that involves



the blackmail of an alcoholic physician into naming a cardiac
care center after the paper. Against the backdrop of a frantic,
fractious and bawdy newsroom, Chris and Shawn, each at times
fearful and uncertain about their commitment to the cause, find
themselves driven on to a climax that exposes the bad guys and
gives the papers readers a front page theyll never forget. It is a
profession proudly steeped in the virtues of truth and integrity.
But what most dont realize is that those virtuous journalistic
endeavors are often no more than a means to an end. The only
reason to get it right on most stories is so they can successfully
manipulate readers on a precious few. DIVThe Best of News
Design 34th Edition, the latest edition in Rockportâ€™s highly
respected series, presents the winning entries from the Society for
News Design's 2013 competition. Bold, full-color layouts feature
the best-of-the-best in news, features, portfolios, visuals, and
more, and each entry is accompanied by insightful commentary
on the elements that made the piece a standout winner. Every
industry professional aspires to one day see his or her work in
this book./div From the arrival of the penny papers in the 1830s
to the coming of radio news around 1930, the American
newspaper celebrated its Golden Age and years of greatest
influence on society. Born in response to a thirst for news in
large eastern cities such as New York, Boston, and Philadelphia,
the mood of the modern metropolitan papers eventually spread
throughout the nation. Douglas tells the story of the great
innovators of the American press—men like Bennett, Greeley,
Bryant, Dana, Pulitzer, Hearst, and Scripps. He details the



development of the bond between newspapers and the citizens of
a democratic republic and how the newspapers molded
themselves into a distinctly American character to become an
intimate part of daily life. Technological developments in
papermaking, typesetting, and printing, as well as the growth of
advertising, gradually made possible huge metropolitan dailies
with circulations in the hundreds of thousands. Soon journalism
became a way of life for a host of publishers, editors, and
reporters, including the early presence of a significant number of
women. Eventually, feature sections arose, including comics,
sports, puzzles, cartoons, advice columns, and sections for
women and children. The hometown daily gave way to larger
and impersonal newspaper chains in the early twentieth century.
This comprehensive and lively account tells the story of how
newspapers have influenced public opinion and how public
demand has in turn affected the presentation of the news. That
market forces drive the news is not news. Whether a story
appears in print, on television, or on the Internet depends on who
is interested, its value to advertisers, the costs of assembling the
details, and competitors' products. But in All the News That's Fit
to Sell, economist James Hamilton shows just how this happens.
Furthermore, many complaints about journalism--media bias,
soft news, and pundits as celebrities--arise from the impact of
this economic logic on news judgments. This is the first book to
develop an economic theory of news, analyze evidence across a
wide range of media markets on how incentives affect news
content, and offer policy conclusions. Media bias, for instance,



was long a staple of the news. Hamilton's analysis of
newspapers from 1870 to 1900 reveals how nonpartisan
reporting became the norm. A hundred years later, some partisan
elements reemerged as, for example, evening news broadcasts
tried to retain young female viewers with stories aimed at their
(Democratic) political interests. Examination of story selection on
the network evening news programs from 1969 to 1998 shows
how cable competition, deregulation, and ownership changes
encouraged a shift from hard news about politics toward more
soft news about entertainers. Hamilton concludes by calling for
lower costs of access to government information, a greater role
for nonprofits in funding journalism, the development of norms
that stress hard news reporting, and the defining of digital and
Internet property rights to encourage the flow of news.
Ultimately, this book shows that by more fully understanding the
economics behind the news, we will be better positioned to ensure
that the news serves the public good. Some say it's simply
information, mirroring the world. Others believe it's propaganda,
promoting a partisan view. But news, Michael Schudson tells us,
is really both and neither; it is a form of culture, complete with
its own literary and social conventions and powerful in ways far
more subtle and complex than its many critics might suspect. A
penetrating look into this culture, The Power of News offers a
compelling view of the news media's emergence as a central
institution of modern society, a key repository of common
knowledge and cultural authority. One of our foremost writers
on journalism and mass communication, Schudson shows us the



news evolving in concert with American democracy and
industry, subject to the social forces that shape the culture at
large. He excavates the origins of contemporary journalistic
practices, including the interview, the summary lead, the
preoccupation with the presidency, and the ironic and detached
stance of the reporter toward the political world. His book
explodes certain myths perpetuated by both journalists and
critics. The press, for instance, did not bring about the Spanish-
American War or bring down Richard Nixon; TV did not decide
the Kennedy-Nixon debates or turn the public against the
Vietnam War. Then what does the news do? True to their
calling, the media mediate, as Schudson demonstrates. He
analyzes how the news, by making knowledge public, actually
changes the character of knowledge and allows people to act on
that knowledge in new and significant ways. He brings to bear a
wealth of historical scholarship and a keen sense for the apt
questions about the production, meaning, and reception of news
today.
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